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Agenda

• Manufacturing & Resources Sector - the context

• Current State of the BI Market

• Microsoft’s approach to Business Insight

• Q & A
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Manufacturing & Resources Sector – the context
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Mining, Oil & Gas Power & Utilities

���������	���
���	��
����������	���
���	��
����������	���
���	��
����������	���
���	��
�
������
��
������	��	������	����������������������
�������	�����	�����������
��������
	�����	�����������������������������
��
������	��	������	����������������������
�������	�����	�����������
��������
	�����	�����������������������������
��
������	��	������	����������������������
�������	�����	�����������
��������
	�����	�����������������������������
��
������	��	������	����������������������
�������	�����	�����������
��������
	�����	�����������������������
�
�	��	
	����������	�����	���
�����
�	��	
	��������������������
�	��	
	���
�	��	
	����������	�����	���
�����
�	��	
	��������������������
�	��	
	���
�	��	
	����������	�����	���
�����
�	��	
	��������������������
�	��	
	���
�	��	
	����������	�����	���
�����
�	��	
	��������������������
�	��	
	��

• Aging Infrastructure
• AMI programs
• Staffing
• Retail competition
• Sustainability, Carbon Tax

• The hunt for new resources …
• Staffing
• OH&S. Pollution control, safety, sustainability

and social responsibility
• Becoming more customer centric
• Much more real-time data 
• The Cloud …..
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Resources Industry – what is driving the 
opportunity in Australia?

In 1990 “Western Europe and North America” produced 49 per cent of world GDP, but by 2030 their share is expected to almost halve to 26 per cent 
In 1990 Emerging Asia (i.e. ex Japan) produced 14 per cent of world GDP, but is expected to more than triple its share to 44 per cent in 2030 
Those are much bigger shifts in the location of global production than were recorded after the industrial revolution, and they are occurring over much shorter timeframes

1990
% of World GDP

26%

49%
Europe/North America 

Emerging Asia
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2030
% of World GDP

44%

14%
Europe/North America 

Emerging Asia
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A picture tells a thousand stories….
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Not Just China …. Economic growth projections - real PPP GDP 



© Copyr i gh t  2012 OSIso f t ,  LLC. 9

Mining & Resources - Australian Projects & Investment Pipeline
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Coal – Energy & Met
LNG – via Coal Seam & Shale gas 

Iron Ore
LNG - offshore  

Copper
Uranium
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Decline in Ore Grade body leading to increased 
reliance on technology
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Oil & Gas, Mining Industry – rising IT spend
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Why would the Microsoft Manufacturing & Resource 
Industry PoV matter to customers?
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State of Business Intelligence 
– finding answers to questions…
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Evolution of BI
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Evolution of BI

Niche Startups
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Microsoft Business Intelligence is……
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Empowering users through familiar tools

) Familiar experiences for rapid 
data exploration and discovery 
with Excel.

) Powerful data mash-up 
capabilities for self-service 
analysis with PowerPivot.

) Rapid data exploration and 
visualization with PowerView.
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Highly Visual Design Experience

Presentation-ready at all times

Rich metadata-driven interactivity
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BI Semantic Model
A single model for all End User Experiences

BI Semantic Model
• Enables a wide spectrum of capabilities – from 

dashboards and scorecards to reports and 
analytics.

• Enhance productivity with design aids and best 
practices.

New Tabular mode:

• Enable faster iteration and reduce complexity in 
design.

• In-memory column store technology

• Import PowerPivot Models into BI Development 
Studio in Visual Studio 2010

Client Tools
Analysis, Reports, Scorecards, 

Dashboards, Custom Apps

Data Sources

BI Semantic Model

Data model 

Business logic 
and queries

Data access
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Better decisions through Ease of collaboration

• Find expertise & valuable 
information

• Connect with colleagues;

• Engage in team discussions 
and threaded conversations

• Share & collaborate on 
documents

… in SharePoint. 
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Insights for any data, any size, anywhere

2
4
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Examples in M&R sector
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Examples in M&R sector
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Examples in M&R sector
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Demo
Excel 2013 and PowerView

Question of everybody's mind

How many countries have sent more female
boxers to the London Olympics than men?
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Q &A
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