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AGENDA

Current State of the Bl Market
Microsoft's approach to Business Insight

OSlsoft's solution

Project Rubik



STATE OF BUSINESS INTELLIGENCE

Only 28% of potential
Bl users have any
meaningful access

— Business Intelligence Purchase
Drivers and Adoption Rates, Gartner

Knowledge workers spend
too much time looking for,
not enough time analyzing
the information.

32% of Excel users are

comfortable with using it

for “Advanced Analysis”
e.g., PivotTables

— Excel Segmentation Research

Lines between producers
and consumers of
information have largely
disappeared.

31% of all Bl initiatives
partially meet or don’t
meet the business
goals originally set

— BI Survey 9, BARC

Requirements change way
too fast for IT and
traditional technology to
keep up.



EVOLUTION OF Bl
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EVOLUTTIQ_N OF Bl
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MICROSOFT BUSINESS INTELLIGENCE
S

Familiar Collaborative Complete



FAMILIAR

Familiar

Familiar & easy to use tools

Enabling immersive data exploration



EMPOWERING USERS THROUGH FAMILIAR

Sales Analys'i

Familiar experiences for
rapid data exploration and
discovery with

Excel.

Powerful data mash-up
capabilities for self-service
analysis with

PowerPivot.

Rapid data exploration and
visualization with
PowerView.



POWER VIEW

IIJ‘* “EEMEAL| Highly Visual Design Experience

L 102 Dalmaticr * Interactive, web-based authoring and sharing of information
+ Familiar Microsoft Office design patterns
» Powerful data layout with banding, callout and small multiples visualizations

A Rich metadata-driven interactivity

» Fully integrated with PowerPivot and Bl SM
= - 1 B » Drive greater insight through smart and powerful querying
I I ‘ _I. - lll « Zero configuration highlighting and filtering

S sy s s §

[XE0G - Esm

Presentation-ready at all times

» Turn pervasive information into persuasive information
» Deliver and collaborate through SharePoint
* Interactive at all times




Bl SEMANTIC MODEL

A SINGLE MODEL FORALL END USER EXPERIENCES

Client Tools Bl Semantic Model
AUEITRID AT, SISUrSERl, « Enables a wide spectrum of capabilities — from
ey G R dashboards and scorecards to reports and
Bl Semantic Model analytics.

W . Enhqnce productivity with design aids and best
practices.

W } and queries New Tabular mode:

:>I<: W * Enable faster iteration and reduce complexity

in design.
Data Sources * In-memory column store technology
Databases, LOB Applications, Odata Feeds, ; )
Spreadsheets, Text Files  Import PowerPivot Models into Bl

Development Studio in Visual Studio 2010

Microsoft



COLLABORATIVE

Collaborative

Connect people & information

On the most popular collaboration platform



BETTER DECISIONS THROUGH EASE OF
COLI ABORATI(

Find expertise & valuable
iInformation;

Connect with colleagues;

Engage in team discussions
and threaded conversations;

Share & collaborate on
documents;

...inSharePoint.



COMPLETE

Complete

Any Data, Any Size, Anywhere

Across Relational and Non-Relational



INSIGHTS FOR ANY DATA, ANY SIZE,
ANYWHERE

Time Series Relational Unstructured
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—E = ¢




Engineers

Self service
access

OSlsoft. USERS CONFERENCE 2012

Managers

Always up to date
when | need it.

Secure and easy

to manage.

(®) @OSIsoftUC | #UC2012

Analysts

In the applications
that | use.
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Project Rubik
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Right Data, Right Detail

Project Rubik

Aggregations
& Summaries PI Coresight

PIProcessBook  p patal ink
lH 1i - ———
Individual values
Detailed view
Less tags/assets More tags/assets
Few/Time Slicers More Slicers
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PrinceFarm Hourly Load (kW) Time

kWh
180 Interval
160
140 3515 17.5
120 3:30 15
100 3:45 1.3
80
60 Rubik makes it
40 ready

20
° 2

12 3 4567 8 91011121314151617 1819 20 21 22 23 24

Support all types of Pl System data ... rates, strings, enumerations, non-summables
... to build the right model
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